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WHO IS THE NOISE
COMPANY?
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| FIRST CONNECTED WITH THE NOISE COMPAI
DRUMMED WITH. WHEN HE LAUNCHED HIS SOLO
CAREER, HE JOINED HIS FATHER'S NEW LABEL, ANDITS
GROWTH FOLLOWED QUICKLY. TODAY, NOISE CO. STANDS
AS A HEARTFELT INDIE LABEL BUILT AROUND ARTISTS
WHO WRITE FROM THE SOUL. ALTHOUGH DORIAN |
TRAGICALLY PASSED AWAY, HIS LEGACY CONTINUES TO
SHAPE THE BRAND, MAKING IT PERSONALLY MEANINGFUL
TO ME. THE LABEL HAS A LOOSE BRAND STORY, BUT |
BELIEVE | CAN HELP STRENGTHEN IT INTO A MESSAGE
THAT TRULY REPRESENTS ITS ARTISTS AND RESONATES

WITH FANS.



Customer Profile

Amy Romero (39) is a driven brand
marketer and yogrjg m of two living
in Austin. With a cambined house

mc&»me of $180k, ;Ze balances her

‘ C@gegr parenting, gnd staying act
‘ost\pa\@rn Social, upbeat and tren
drlver\{ Amy loves sharlng moments
online and gets easily frustrated by
ineﬁici%ncy and boredom. Alongtime
Be}Kweller fan who redisco him

oh Spotify, she now explores Er
dern

Noise Co. artists like Zevand M
Love Child. Mug’rﬁsou ndtracks her day,
and she enjoys occasional concerts as

. rare date nights.



| Mission & Vision
. - NoiseCo's missionis simple: make good, honest music. Rooted in authenticity, reliability, and quality, the laloel strivesto be a
black sheep inthe industry; music from the heart, created for art rather than profit. Growth is possible, but staying true tothese
values ensures the brand remains genuinely connected toits listeners.
Target Audience
NoiseCo's music is for anyone who truly appreciates music, from new fans to longtime fans, and for everyone in between,
regardless of age. The label attracts listeners who value authenticity and want an alternative to the overproduced, profit-driven
nature of major labels.
Value Proposition
NoiseCothrives by being different. it operates like afamily business in a corporate world, with songs written by one ortwo artists,
.. not teams of ghostwriters. Fans value this raw, handmade quiality that leads toa unique tone across the label. No “Tik Tok bait,”
;o noformulas, just real songwriting.



MARKETSTRATEGY&
POSITIONING .

Brand Positioning |
NoiseCoisasmall, homegrownindie label, not competing with major labels but existing in its own lane. Its real competition lies |
in signing authentic emerging artists before larger labels swoopin. lts central Texas roots help maintain a boutique,
community-driven identity. '
Customer Connection
The music sells itself. NoiseCo relies on organic growth: shows, streaming, and word-of-mouth to attract fans. Strong artist
relationships, great performances, and genuine songwriting help maintain loyalty over time.

| Market Segmentation
e | \While rooted inindie music, NoiseCo embraces any genre that fits its core value of authenticity. As new genres emerge, the
- brand can adapt while still offering what fans seek most: real, soultful music created by real artists.







BRAND
CHARACTER
AND POST

. The Noise Company Like Page

Who's going to Blues on the Green! Ill be there... On Stage!

NoiseCo's "Noizey" Set to Perform at
Blues on the Green

The “Loudest, Nicest Meighbor ever will grace the stage at
Zilker this Thursday.
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THECULTURE

INDUSTRY PUSHES FORMULAS AND TRENDS—AND

FANS CAN'T FIND AUTHENTIC VOICES.
NOISECO BRINGS BACKRAW, HEARTFELT MUSIC

ANDRECONNECTSARTISTSWITHLISTENERS.

CALLTOACTION
SUPPORT NOISECO AND THE CULTURE OF REAL
MUSIC OVER CORPORATENOISE.

CONFLI
RESOLUTION

ALGORITHMS, CORPORATELABELS, AND
C.
MUSICIANS WANT CREATIVEFREEDOM, BUT THE

MANUFACTURED MUSI
CT:

REAL ARTISTSARE OVERSHADOWED BY

STATUSQUO:



THEPROBLEM & THESPARK

THE MUSICINDUSTRY BECAME IMPERSONAL: ALGORITHMS REPLACED
ARTISTRY, LOCAL VENUES STRUGGLED, ANDINDEPENDENT MUSICIANS
WERE OVERSHADOWED BY CORPORATE NOISE. AUSTINSTILL CARRIED
THESPIRIT, BUT THESYSTEM STOPPED PAYING ATTENTION. THENOISE
COMPANY EMERGED FROM THIS SILENCE TORESTORE AUTHENTICITY
AND COMMUNITY, ROOTEDIN THEBELIEF THAT REAL MUSIC LIVESIN
BACKROOMS, BARS, ANDEARLY CREATIVESPACES.
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'NOISECO ISN’TA‘fﬁADmQNAL tAéE,LﬁT's HEBELupus, HUMAN, AND FIER(}ELYSUPPO" VEOFARHSTSWHU“
\ CREATE FROMTHESGUL‘n'QUGH GRASSROOTSEFFORTS AND GENUINE STORYTELLING, [TREBUILT COMMUNITY
AND GAVE EMERGING MUSICIANS A PLATFORM. TODAY, NOISECO CONTINUES TOGROW BY EMPOWERING ARTISTS,
RECONNECTING FANSTOLIVE MUSIC,ANDPUSHING FORWARDAN ECOSYSTEMWHEREINDEPENDENCEWINS.
JOINTHEMOVEMENT.BETHEFORCEBETHESOUND. -~ v
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Customer Journey:
Aidan Brunner abb3345
The Noise Company

Awareness Stage

Consideration Stage

Decision Stage

What is the customer
thinking or feeling?

What is the customer’s action?

What or where is the buyer
researching?

How will we move the buyer along his
or her journey with us in mind?

“I want to discover new music that
feels authentic and different.” “Who

are these artists I keep seeing
online?”

Browsing social media, watching
music videos, hearing songs on
playlists or radio

Instagram, TikTok, YouTube, Spotify
playlists, music blogs, word-of-mouth

Use social media storytelling and

artist collaborations to spark interest.

Feature artists in curated playlists
and influencer content

“I'm intrigued by this label’s vibe. Are
their artists worth following?” “I want

to know more about their music and
values.”

Visiting The Noise Company’s
website, checking out artist profiles,
streaming music

Artist bios, discographies, interviews,
reviews, live performance clips

Offer exclusive behind-the-scenes

content, artist interviews, and
curated playlists. Highlight the label’s
values and creative process

“I love this artist — how can I support
them?” “Is it worth buying merch or
going to a show?”

Purchasing vinyl, merch, or concert
tickets; subscribing to newsletters or
fan clubs

Online store, ticketing platforms, fan
forums, email newsletters

Provide bundled merch deals, early
access to releases and tickets. Offer
personalized fan experiences and
loyalty rewards



HALOWEENAT THENOISE CO.

Night of the Living Noise is a Halloween takeover of
Austin’s underground music scene—broughttolife
through eerie visuals, haunted soundscapes, and fan-
fueled energy. The campaignblendspaid ads,
influencer collabs, spooky Spotify teasers, and
community-drivenchallengestoimmerse audiencesin
ahorror-themed music experience. Fromglitchy
concertpostersand QRcodesaroundthecitytolive-
streamscares, costume contests, and behind-the-
scenes artist content, everytouchpoint pullsfans deeper
into the afterlife of music. Thisismorethanashow—it'sa
resurrection of Austin’sindie spirit.

@ THE COMPANY
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JIEHLIGHTS AUTHERITICARTISTRY, INDEPENDENT 9,
SREATIVITY, AND AUSTIN'SGRASSROQTSMUSICTY HURE B
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NOlSECOZ StENT::NlGHT— BRANDED ENTERTAINMEN ESUMMARY

s ¥ AN
”N‘O%E BEFORECH RISTMAS”IS OLIDAY SHORT-FORM MUSIC FILMTHAT POSITIONS NOISE COMPANY
S TRADITION THROUGH CREATIVE COLLABORATION. AIMED AT GEN Z

ASTHECOLLECTIVE THAT REMI

a AND YOUNGMILLENNIALS, THE VIDEO FOLLOWS NOISECO ARTISTS GATHERING IN A DIMLY LIT AUSTIN
| WAREHOUSE TURNED SURREALHOLIDAY AFTER PARTY, EACH CONTRIBUTING EXPERIMENTAL SOUNDS—
LO-FISLEIGH BELLS, EGHO'@HAMBER CAROILBEATS, VINYL-CRACKLE BASS—BUIEBDING INTOAN ORIGINAL,

CINEMATIC COVERORSILENT NIEHT. THE VISUALS BLEND A24 MOODINESS WITHMTV UNPLUGGED

| INTIMAGY, USING SUBTEBRANDINTEGRATION THROUGH POSTERS, GEAR, AND @R CODES LINKING TO
REMIXI IND-THE'SCENES CONTENT, ANDMERCH. DISTRIBUTED ACROSS YOUTUBE, TIKTOK, AND

\ GNEXPANDS WITH INFLUENCER REINTERPRETATIONS AND ALIVE “NOISE

Y R
SPOTIFY GANVAS, THECAMPAIGN EXPA |
BEFORECH STMAS'(§i'REAM?WHEhE FANSCAN vo%q)N REMIX STEMS OR VISUALS. SUPPORTING LOCAL
AUSTIN MUSIC NONPROFITS, THE PROJECT POSITIONS NOISECO AS A COMMUNITY-ROOTED CREATIVE
HUBTHAT TRANSFORMS HOLIDAY NOSTALGIAINTO SOMETHING RAW, COLLABORATIVE, AND

F i
XV oW UNMISTAKABLY ITS OWN. -
\iﬂ“Tt,lk‘h' ' .
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EXPERIENCE

“THINK TANK" ISAN IMMERSIVE, TRANSPARENT SONGWRITING
STUDIO DEBUTING AT SXSW, WHERE NOISE COARTISTSCREATE
MUSICLIVEINSIDEA GLASS-WALLED “FISHTANK.” FESTIVALGOERS
CANWATCHPRODUCERS, WRITERS, AND VOCALISTS
COLLABORATEIN REAL TIME, REVEALING THE RAW, UNFILTERED

. S0UND

PROCESS BEHIND EACH TRACK. THEINSTALLATIONEMBODIES Pt - 1 SUUN
NOISECO'SCOREVALUESOF AUTHENTICITY, EXPERIMENTATION, - * |€0 = &% & & DIFFERENTY ..
AND COMMUNITY BY TRANSFORMING CREATIVITY INTOAPUBLIC RC TR [y - T

EXPERIENCE—INVITING THE AUDIENCE TO SEE, HEAR ANDEVEN gl
INFLUENCE THE MUSIC THROUGH LIVE PROMPTS AND Al- =
GENERATED MOOD BOARDS. FEATURING A 360°LIVESTREAM, | \
INTERACTIVE POLLS, QR-LINKED SAMPLES, AND ONSITE &
BRANDING, THINK TANK POSITIONS NOISE CO AS AFORWARD-
THINKING CREATIVEHUB AT THEINTERSECTION OF MUSIC AND
TECHNOLOGY.LAUNCHING DURING AUSTIN'S SXSWMUSIC
FESTIVAL MAXIMIZES VISIBILITY WHILE REINFORCINGNOISECO’S
COMMITMENT TO TRANSPARENCY, INNOVATION, AND
COLLABORATION IN MODERN MUSIC CULTURE.



WITHOUT INDIVIDUAL ARTISTS,
MUSIC LOSESITSSOUL

THENOISE CO.WWAS BORN ASARESPONSETOAMUSIC
INDUSTRY THATHAD GONE QUIET.
ALGORITHMS REPLACED ARTISTRY, LOCAL VENUES

STRUGGLED, AND AUTHENTIC MUSICIANS WERE DROWNED
OUT BY CORPORATE NOISE.INALANDSCAPEWHERE MUSIC
FELT IMPERSONAL AND MECHANICAL, NOISE COEMERGED

TOBRING BACKWHAT MATTERED; REALARTISTS, REAL o g

COMMUNITY, REAL SOUND. ]
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VOICEISBOLD, REBELLIOUS, ACCESS
 ANDDEEPLYCONNECTED TOAUSTII
~ INDEPENDENTMUSIC CULTURE.
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ITAMPLIFIESEMERGINGTALENTEM %)  ; R PWN THEIR
WORK,ANDINVITESAUDIENCESTOR DISGOVERTH YOF LIVE,
AUTHENTIC MUSIC. NOISE COIS GROVJING LOUDBREXPANDING ITS
ECOSYSTEM, STRENGTHENING CEBATIVE COLLABORRIION, AND

KEEPING REAL ARTISTRY ATZME CENTER OF EVERNTHING.
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